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Social Media Strategy
Part I: Social Media Skills

Objectives: To explore how social media can help build a brand, and determine what social media platforms to use depending on your goals and audience.

Video Script:

"Welcome back, Volunteer Managers! It's time to get social with Social Media Strategy. 

We'll be breaking up this Module into two parts: 

· Part 1 will focus on the social media fundamentals. We'll explore the importance of social media skills, what you need to know to be successful, and explain a bit about each of the main platforms and the strategies used there.

· In Part 2, we'll apply what we learned as Volunteer Managers to establish, manage, and grow online communities to propel our mission forward! 

Sounds good? Great! Let's get started. 

Social media is more than just a way for us to stay connected with our families, friends, and loved ones. In fact, it’s estimated that 4.62 billion people in the world use social media – that's over half of the entire population of the planet! The ratio is even higher in Australia, as nearly 80% of our population is active on social media; in December 2021, Facebook, Instagram, YouTube, LinkedIn, and Twitter were Australia's most popular social media platforms.

Social media is a way to communicate with friends, network with professionals, and build organisations. Each of these platforms holds endless possibilities, with each one catering to niche goals and purposes. For example, Facebook is designed for friends and family to stay in touch. Users can create Facebook Groups in which like-minded communities can connect. Facebook Ads is also a great tool to help organisations promote their cause and spread awareness.

Instagram is a more visual platform that caters for personal and business users alike. Recently, it's become a hotspot for businesses to build their brand presence and for creators to share photos, videos, and designs. 

Pinterest is less of a social-sharing platform than it is an idea-generating website. Users save and share pictures, videos, articles, and ideas they are inspired by, making it a great place to promote educational and inspirational content.

LinkedIn is the social networking platform for working professionals. It helps users find jobs, build their circles of influence, and expand their careers.

Twitter is a social platform that’s less visual than it is textual. Many celebrities, news reporters, businesses, and individuals share brief thoughts here regularly. 

Don’t worry – we'll dive deeper into some of these platforms in the accompanying Reading Portion, so you can use them to create opportunities for your team and organisation (and perhaps for yourself, too!). 

We’ll also explore the power and purpose of developing a brand. You see, a ‘brand’ isn't just a name, logo, or label on a product… In the social media and marketing world, a brand is an identity and personality that an organisation (or even an individual) develops by consistently communicating in a certain way with their audience. This can include a logo, slogan, and other traditional brand components. However, organisations use social media to build a relationship with their stakeholders. They use the platforms to speak to their target audience in authentic, consistent, and powerful ways that help them reach their goals.

By understanding how to use social media to build a brand, you can open up endless opportunities for your teams, programs, and organisation. Social media is another digital skill that can be learned outside formal education. It's an accessible platform – you can get the most out of it with a smartphone and some practice. Nearly every business has a social media site, as it's a way to drive traffic to their website and create relationships with their customers and followers. In fact, 55% of customers discover a brand through social media. It's one of the most powerful ways to spread the word about a cause – and for the most part, it doesn't cost any money! It only requires time, practice, and determination...

Of course, you’ll need foundational digital skills and awareness to understand, harness, and realise this potential – which is what we’re here to do! Ready to learn more about how to use social media to build your digital skill portfolio? Let's get started in the Reading Portion of this Module!"


Reading Portion:

Social Media Strategy: Part I

Welcome to Social Media Strategy! In Part I of this Module, we’re going to explore how social media plays a pivotal role in communication and marketing. Before we begin, let’s take a closer look at how social media works.

How Does Social Media Work?

Each social media platform has its own functionality and features. But as a whole, social media apps enable users to:

· Chat with their friends.
· Consume video, photo, and/or written content. 
· Share digital content such as photos, videos, articles, words, and more.

Social media has several purposes, whether marketing and advertising or connecting and creating. It’s entertainment for some, and education for others. Perhaps most importantly, it’s a way to reach hundreds, thousands, and even millions of people you wouldn’t otherwise be able to.

All major social media platforms are free to use. Most often, you just need to provide your name, birth date, and email address to sign up. 

The Importance of Social Media in the Modern-Day Workplace

Just as most organisations have a website, they’ll also have at least one social media account. They use their social media account/s to drive traffic to their website, to communicate more personally with their audience/stakeholders, and to spread awareness, education, and other relevant information.

For the most part, you only need a smartphone to log in, create, and post social media content. Some people use social media for their primary income, selling products, promoting their services, or running advertisements for other brands using their account. 

Using Social Media to Build a Brand

What is a Brand Presence?

As discussed, organisations use social media to build their brand presence, which indicates how well a business connects with its target audience. In other words, this means that a strong brand will use its social media in a way that engenders its target audience to remember, recognise, and resonate with them.

Think of it as a relationship: you grow close to others by becoming familiar with them. The more you see and talk with them, the closer you become. The more consistent they are in their personality and beliefs, the easier it is for you to understand and connect with who they are…

How to Define a Brand

Well, it’s exactly the same with a brand! 

An organisation’s brand can create an authentic, connected relationship with its audience by being consistent in its social media efforts. 

This starts with defining your target audience, their goal, and how you want to represent your brand. For example, let’s say you were to launch a brand selling eco-friendly beauty products:

· Target audience: This is your ideal customer. In this case, it might be women between the ages of 20-30 who are passionate about the environment. 
· Shared objectives: You’d need to establish your combined goal with your audience. In this case, it might be to “find cleaner, better ways to feel beautiful.”
· Brand voice: You’ll need to decide how you want to represent and communicate this with your audience. You need to choose a brand tone or voice that resonates. Your photos, videos, articles, and other content will contribute to communicating this by consistently being inspirational, empowering, and environmentally-focused. Your brand’s visuals might focus on the earth's colours and textures, and your content might speak to your target audience's needs, problems, and goals.

In this sense, you’re not just another brand “advertising.” You’re creating a movement, connections, and a purpose. Social media makes it so that individuals, small businesses, and not-for-profits alike can take their passion and share it with the world through these concepts. 

Social Media Platforms

Social media platforms refer to social-networking sites, such as Facebook, Instagram, or LinkedIn. Some people use the same branding techniques across each platform, but results vary. This is because (as we briefly explained in our video) each site is catered toward unique, niche goal/s and groups of people. 

Together, let’s explore some of the most popular social media platforms in use in Australia, and review the main strengths, strategies, and style of each one:



Facebook 101

What is Facebook?

Facebook is one of the most popular social media platforms worldwide. Users create and consume videos, photos, and written content. You are able to share articles, links, and updates with your friends, family, and group mates, and to scroll through Facebook’s “Feed” to see what your friends are up to.

Who is on Facebook?

· As of December 2021, it was estimated that 82% of Australians used Facebook. 
· About 56% of those users were male, and 44% were female.
· It’s the most popular social media platform for both men and women between the ages of 35-44. 
· It’s significantly more popular with older generations when compared to other social media sites.

What is Facebook Best Used For?: The Top Strategies

Personally, Facebook can be excellent for connecting with long-distance friends and family. Professionally, Facebook can be excellent when used when:

· Running Facebook Ads to spread brand awareness.
· Reaching audiences aged ~35+.
· Using Facebook Groups to create communities of support to rally for a cause.
· Sharing important website links and news/blog articles.



Instagram 101

What is Instagram?

Instagram is another highly popular social media platform. As it’s owned by Meta, the company that also owns Facebook, many of their features overlap. Instagram is primarily a visually-centred platform, though, encouraging its users to create and consume video and photo content accompanied by written captions. Users share and view updates for and by friends, family, and organisational stakeholders, on their Instagram “Feed.” 

Instagram is extremely popular with marketers and creatives. While people scroll through Facebook to see updates from their friends, they scroll through Instagram to see a mix of pictures/videos from their friends. In addition, they get updates from brands, creators, and others they don’t personally know, but whom the platform directs towards them (according to what Instagram’s algorithm has calculated they might like). 

Who is on Instagram?

· As of December 2021, 48% of Australians used Instagram. 
· It has about 50/50 male vs. female users.
· It’s most popular for users between 18-34 years old.
· It’s the preferred social media platform for Gen-Z. 

What is Instagram Best Used For?: The Top Strategies

Personally, Instagram is best for sharing photo/video updates with friends and family.
Professionally, Facebook is best used when:

· Reaching a Gen-Z and Millennial audience.
· Sharing striking, original photos, videos, or graphics. 
· Sharing organic content. Meaning, content that doesn’t look like an ad but provides education, entertainment, or other authentic value. This is best accomplished through carousel posts, which are posts where you share more than one image at a time.
· Creating Instagram Reels. Instagram Reels are quick videos (typically around 10-30 seconds) that cater to users’ short attention spans. They have the potential to go ‘viral,’ meaning they reach massive audiences outside of its followers.

LinkedIn 101

What is LinkedIn?

LinkedIn is the most popular social media platform designed for working professionals. Users can network, search for jobs, find freelancing contracts, and publish articles and posts to advance their careers. Photos, videos, text, and articles on LinkedIn, but it’s most common to share text-based content.

Who is on LinkedIn?

· Working professionals, especially those with high-level influence.
· As of December 2021, 31% of Australians used LinkedIn.
· The U.S. highly populates many social media networks, but LinkedIn's more than 3 in 4 LinkedIn users are located outside the country.
· 42.8% are female, and 57.2% are male.
· 59.1% are aged 25-34.
· Over 57 million companies have LinkedIn profiles. 

What is LinkedIn Best Used For?: The Top Strategies

Professionally, LinkedIn is best used when:

· Reaching other businesses and/or high-level decision-makers.
· Sharing business-related updates and content.
· Providing educational tips on your industry. 
· Commenting on others’ posts in order to network and build opportunities.

Other Social Media Platforms:

YouTube, WhatsApp, TikTok, Twitter, and Snapchat are some other popular social media platforms. However, it’s less likely that you’ll be using these platforms when building a brand or implementing social media marketing.

Snapchat and WhatsApp are most relevant for personal messaging, and Twitter is popular for news and celebrity updates. YouTube and TikTok are getting increasingly popular, as both are video-based platforms. Video strategies have shown the most success in recent years. 

Continue to our next video to begin Part II! 


