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Website 101
Objective: To understand the importance of websites in business and the basics of how to increase website traffic, improve SEO, write web content, and use Wordpress.

Video Script:

“Welcome to Website 101, Volunteer Managers! We’d like you to take a moment and think about how important websites have become in delivering information and products to others.

From Google and search engines to webinars and emails, each digital skill we may learn almost always ties back to one of the most important concepts: Websites!

More than 70% of small businesses have websites! Websites are so fundamental to business operations that it's estimated that businesses could lose 70-80% of their potential customers if they don't have a website.

This means that website skills and strategies are increasingly becoming even more essential to employees and entrepreneurs alike. Every kind of organisation likely needs a website, and careers in the business, marketing, and creative industries require familiarity with websites. 

Careers aside, understanding the importance of websites and how they work can help you use the internet astutely and safely. Which is precisely why we're going to dive into website basics in this Module! We'll empower your knowledge of websites so you can help share and spread your organisation’s mission in your community. 

We'll start by breaking down how websites work. How do stakeholders find websites? How can your organisation get more visitors to your website? We'll answer these questions and more by exploring the concepts of website traffic, design, and SEO. Unlike highway traffic, website traffic is good! – it's simply a measure of how many people click on and use a website. 

You can increase this traffic and reach more people by using the power of SEO, or Search Engine Optimization. Essentially, this is the strategy used to make a website more visible in search engines. 

For example, consider how you might use Google search to find a service or product... Maybe you're having issues with your car, and you need to find a mechanic. You open your browser, go to Google, and search "mechanics in [insert the name of your town]" to find some… Now, you're likely going to choose one of the mechanics that pop up on the first page of your Google results, right? It's the same with the majority of internet users. 

But what happens if the best mechanic in your town doesn't have a website? Or, what if they don't come up as one of the first search results on Google? How is anyone supposed to find them?

This is where SEO comes in! These strategies help businesses, organisations, and websites come up on the first page of search results based on the keywords of their business. So, in this case, the keywords were "mechanics in [insert the name of your town]." Keywords are essentially the words customers use to find a website, business, or answer using a search engine. 

Think of a website as a 'digital storefront.' The more traffic and reach a website can get, the more visibility the organisation gets! 

SEO is becoming increasingly essential in digital marketing. This starts with understanding how to write and create optimised content for websites. Of course, we know website marketing and SEO can't be learned in a day... But, by providing a basic understanding of these concepts, we can help you feel confident and keep up with the latest marketing trends.

We begin this journey in the reading portion of this Module. Get ready to understand the importance of websites in business and the basics of increasing website traffic, improving SEO, writing web content, and using standard website software such as WordPress… 

Here's to learning!"




Reading Portion:


Website 101

Welcome to Website 101! In this Module, we’ll learn the importance of website skills. Then, we’ll explore some of the basics of website marketing, from website traffic and analytics, to SEO and WordPress. If you aren’t familiar with these concepts, don’t worry – we’ll both define each skill and describe how to build it!

How Do Websites Work?

Accessing Websites

Just as we described in our Introduction to Digital Skills Module, websites can be accessed through an internet browser like Google Chrome, Safari, or Microsoft Edge. Once you open a browser, you can type in a website in the top menu bar. You can also access websites by using a search engine (such as Google, DuckDuckGo, or Bing). 

Creating Websites

For a business or organisation to create a website, they first need to purchase a domain name (for example, www.wix.com) – this is also called a URL, a domain, or a website link. Essentially, it’s a code that enables a browser to find and open a specific web page.

Once a company registers their domain name, they need to host their website on a server. Web hosting is the service needed to publish a website so others can access it.

Think of hosting as being like buying a plot of land to build an office building on. It gives you a spot on the “virtual landscape” so that people can come to visit your business or organisation. The domain name is simply the name people will use to find your business or organisation. From there, it’s up to the business or organisation to build their office – or in this case, build their website! Most of the time, they hire employees or other service providers to create, manage, and publish their website for them. 



The Importance of Websites in Business Operations

Why do businesses need websites? As we discussed in the accompanying video, websites are like 'digital storefronts' for businesses, but with greater potential! To make a purchase in a physical store, customers would need to live nearby and visit within office hours. However, customers can make purchases on websites at any time of day from anywhere in the world! This opens up more revenue and opportunities for organisations.

Here are a few statistics to show the true importance of a website:

· About 8 in 10 people look up a business online before making a purchase.
· Businesses could lose up to 70-80% of their potential customers if they don't have a website.
· If a company has a low-quality website, about half of customers will not make a purchase. 

The Importance of Website Skills for Working Professionals

These numbers prove that there’s a demand for people who know how to create and manage quality websites. And it seems clear that a basic website understanding will only become increasingly essential to achieving success in your role… Therefore, we’ll explain here several in-demand skills that can be developed through practice and online research.

Website Skills that can be Developed Without Formal Education

Listed here are some of the most useful website skills you can learn using free resources available online: 

· SEO (Search Engine Optimization) 
· Keyword research
· Google Analytics 
· Blog writing 
· Web design
· WordPress 

Now, let’s take some time to explore each of these skills and concepts...  

Website Marketing 101

In this section, we’re going to shift gears and focus on defining key concepts and outlining proven strategies:

Google Analytics

Google Analytics is a tool for finding patterns in their website traffic (which is the number of visitors clicking on and using a website). The more traffic your website gets, the greater your reach and potential impact!

Businesses and organisations use Google Analytics to understand when and how users find their website, and what prompts them to either make a purchase or take another desired action. By understanding how to read this data, they can then adjust their efforts to focus on what works best. 

Gaining Google Analytics Skills

Google Analytics Academy is a free online learning platform people can use to learn how to use its software. They provide official Google Analytics Certifications on topics such as Digital Marketing, IT Support, and Data Analytics. 

While many of these certifications are designed for beginners, others jump into topics that require foundational digital skills, like the ones we’re learning here. We believe it’s important to help you feel comfortable and confident when using the internet, and to empower you with basic digital skills.

SEO 

SEO, or Search Engine Optimization, is the strategy used to make a website more visible in search engines. The more ‘optimised’ a website is, the easier it is for customers to find that website and make a purchase.

Search Engine Ranking

Think about how you use Google/another search engine to find an answer, service, or product. As an example, let’s learn how to make Lamingtons: you open your browser, go to Google/another search engine, and type " Lamington recipe.” Now, you're likely going to choose one of the results that comes up on the first page of your Google results, right? Those recipe websites did not end up there by accident -  they used SEO strategies to ensure their website came up first!

Keyword Research 

Keywords are the words or phrases users type into search engines to find an answer, product, or service. In this example, " Lamington recipe” was the keyword phrase. If you were looking for a hair appointment in Perth, you might search, “hair salon in Perth.” This would also be a keyword phrase.

So, how do Google and other browsers decide what websites come up on the first page of search results for the keywords? Google and other search engines base a website’s search ranking in a few different ways. One of the main ones is keyword density, or how many times their web page uses the keywords. For instance, if a hair salon’s website said “Hair salon in Perth” several times, Google will know that this website is likely relevant to what the user is searching for and will present it to them. It also bases this ranking on how credible and popular the website is. The more optimised a website is, the more traffic it can receive… And the more traffic it receives, the more credible it becomes!

Businesses and organisations use several methods to find the keywords their customers are searching for, so that they can optimise their websites accordingly. These tools include Moz, Keyword Surfer, and Google Search Console.



Writing Web Content

Once an organisation or business finds the right keywords, they need to be added to the website. This can be done by adding them to their web pages. A great way to do this is through blog writing. 

SEO Blog Writing 

In essence, blogs are any article you read online: anyone can add a blog to their website as a means of providing free information and resources related to their industry or operations. For example, a hair salon in Perth might have blog articles about the “5 Top-Trending Hairstyles in 2022” or “How to Pick the Right Hair Salon in Perth.” These blog articles help users and organisations alike, as web visitors gets free, valuable information from the blog, and the organisation uses the blog to increase their SEO. The more an organisation uses keywords in their blog postings, the greater the number of people who will be able to find their website, and thereby potentially help the organisation to grow!

Blog writing is a wonderful opportunity for you to develop digital skills. At a basic level, you only need Google (or another search engine) to get started! You can write a blog post, using a search engine to research information for it, employing either Google Search Console or another keyword research tool to ascertain which keywords to incorporate…

Designing Web Content 

A website needs text, designs, and functionality. Much of the time, these fall under separate roles: a copywriter for the writing, a web designer for the design, and a web developer to maintain and create the actual website… Think of it as an assembly line to create the final product: a great website!

Web Design Platforms and Roles

If you have an eye for art and design, web design is an excellent skill to develop. Many organisations use sites such as WordPress and Wix to host their website. These hosting platforms come with templates and tools that even novice web designers can employ to design a website quickly and easily. 

Typically, a web designer will design a:


· Home page
· About page
· Services page
· Contact page
· Optional: Blog page

They’ll create a website layout for each of these pages and choose colours, fonts, and perhaps also other features or effects to impress visitors and make the information easy to navigate.

WordPress: The Basics

WordPress is a hosting platform. Remember that a domain name is simply the name of or link to a website, such as www.wix.com. A website host is the service that allows the website to be published on the internet. 

WordPress is the most popular website hosting platform – over a third of websites use it, because it simplifies the process of building a website, and it offers several additional features. It is also a content management system, enabling you to build, design, edit, and manage your website all in one package. While the platform itself is free to use, it costs to purchase and host your domain name. 

Using WordPress to Create a Website

Let’s go over the basic process of using WordPress to create and publish a website:

· Step 1: Purchase a domain name from a platform such as GoDaddy or Google Domains.
· Step 2: Connect the domain name with your website host – in this case, WordPress.
· Step 3: Download the WordPress software to your computer, or else type in yourdomainname.com/wp-admin/ to design, edit, and manage your site online.
· Step 4: Select your WordPress theme. This is the visual layout of your website, where you can easily add images, designs, and text within a template. 
· Step 5: Add content to your website. WordPress will guide you to add pages, text, and images to your website. You’ll want at least Home, About, Services, and Contact pages. 
· Step 6: When you’re ready, publish your website! You can always edit and manage your website content in WordPress at any time.


